
 

 

 

 

 

 

 

 

 

Public Relations Manager 
 
We have started the year off well in regards to Public Relations and Marketing. 
 
The PRM and Club Growth Director have formulated a marketing budget that will bring in new members 
as well as supporting existing clubs. 
 
PR Marketing will consist of Facebook ad campaigns as well as a select number of Meetup accounts.   
 
We have already started to market via Facebook and over the past two months, we have increased the 
number of likes on our page to over 1000.  We have been collecting leads across the Divisions and will 
continue to pass them onto the relevant Division Director.  Those leads will then be passed on to the 
clubs.   
 
The District will sponsor up to 5 meetup accounts on a needs basis.  To be eligible for a meetup account 
a plan needs to be submitted by the Area Director.  This plan requires a list of clubs being part of the 
account, their organisers from each club and a commitment to keep it active.  We will monitor these 
accounts and give feedback where required. 
 
As part of our marketing plan this year, we will be supporting existing clubs.  We are in the process of 
producing a PR kit for each club in the District.  Each kit will consist of flyers, booklets, a branded guest 
book and other sundries.  We ask that when clubs receive these through their Area Directors, that they 
utilise this kit and create a PR / Visitors table at each meeting.  This is all on brand and we expect that 
clubs will cease using any non-branded materials in the future.  There will be reserves in stock for clubs 
that need more marketing materials for handouts at club meetings. 
 
We are also in the process of creating several travelling marketing kits.  This kit will be full of handouts, 
brochures, booklets etc.…. This will be leant to clubs on a needs basis if they are having PR day or 
campaign.  This could include a library or market stalls.  At this stage, we will be creating a few kits 
across the Divisions to be shared around.  We would expect a pull-up banner will accompany each kit. 
 
As you can see, the District is focusing on its members and clubs and we are here to support each and 
every one of you. 
 
Simon Cornwill DTM 
Public Relations Manager 2018-2019 
 

 

 


